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Abstract

In this study, we investigate the effects of entrepreneurial orientation and marketing information
on the performance of small and medium-sized enterprises. We build and test a causal model
using data obtained from Singaporean entrepreneurs and find support for most of our hypotheses.
The results indicate that entrepreneurial orientation plays an influential role on the acquisition
and utilization of marketing information, and also has a direct effect on firm performance. The
utilization of information regarding marketing mix decisions (particularly the Promotion and
Place elements) positively affects firm performance, and it partially mediates the relationship
between entrepreneurial orientation and firm performance. The implications and future research

directions are discussed.
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