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Abstract

The purpose of this paper is to examine the factors that affect growth of women businesses in Tanzania. To achieve this objective cross-section survey of women SMEs in Tanzania were examined. A sample of 254 randomly selected from women entrepreneurs from Cloth selling, Whole selling, Retailing, Hair salon, Food vending, Handcraft, Mobile money, Microfinance Institution, Tailoring, Charcoal selling, Fish selling and Vegetable selling businesses in Tanzania were used in the study to test the four hypotheses formulated to meet the study purpose. Using Multiple Linear Regression Analysis, findings indicate that all four factors are barriers for Growth of Women businesses. The study recommends that businesses from Sub Saharan Africa should learn from this study and be alert that training and skills to business owners are the important aspects if they need their businesses to grow.

Background

Women worldwide are actively launching and managing entrepreneurial ventures. While the Global Entrepreneurship Monitor (GEM) project shows that women in most countries are starting ventures at lower rate than men, women entrepreneurial activity is greater than 30% in many counties. In Tanzania, the majority of women entrepreneurs are engaged in small and medium enterprises (SME's) and they are still found to dominate low growth areas (Rutashobya, 1995). Most of women owned businesses are retailing, catering, food vending, and hair salons. However, the growth of women owned businesses are constrained by both external and internal factors. Internal factors are those which are within the capability of owners, while external factors are aspects  like competition, access to credit, product quality and marketing. For economic growth there is need for improving the growth of women owned businesses.

A review of literature of the Tanzanian enterprise sector reveals that the “Tanzanian economy is characterized by a relatively small large firm segment and a very large small and micro enterprise segment” (ESRF, 1997: 25). The large firm segment is made up of mainly subsidiaries or franchisees of multinational companies and formerly state owned companies. The SME segment on the other hand, is dominated by a very large number of micro enterprises. In the midst of the two segments there are almost insignificant “medium sized’ segment. 

A key rationale for supporting the SME sector is its potential to generate output, employment and income (Kuratko, 2003). Many people view the sector and its entrepreneurial character as central to innovation, economic growth and job creation.  Small –scale enterprises are potentially more flexible making them able to adapt to the rapidly changing global economy and the potential pressure of the rising number of unemployed (Richardson and Hartshon 1993; Tanburn 1999). The entrants to the sector have been increasing dramatically especially after the introduction of the structural adjustment programmes in the late 1980s. The proportion of female participants in the sector has been increasing as a result of the necessity for women to play a more active income generating role as a result of reduced real salaries and employment opportunities for men who traditionally have been the sole family breadwinners.

There are three reasons for focusing on women’s role within the SME sector. The first is the number of women active in the SME sector, in both developed and developing countries. As of 2016, it is estimated that there are 11.3 million (11,313,900) women-owned businesses in the United States, employing nearly 9 million people (8,976,100) and generating over $1.6 trillion ($1,622,763,800,000) in revenues. 

Between 2007 and 2016, the number of women-owned firms increased by 45%, compared to just a 9% increase among all businesses. Therefore, over the past nine years, the number of women-owned firms has grown at a rate fully five times faster than the national average (The 2016 state of Women-Owned businesses Report).  Compared to the average woman-owned firm, African American women-owned firms are much more likely than any ethnic group to be found in both the other services sector (of which a large share are in personal care services – mostly hair and nail salons) and in health care and social assistance (of which a large share are child day care services and home health care), and are the least likely of any other group to be in the higher-revenue professional/scientific/technical services sector (The 2016 state of Women-Owned businesses Report). 

Women Entrepreneurs in Tanzania 

Tanzanian female entrepreneurs play an expressive role in the SME sector. Women -owned enterprises account for 54% of all SMEs and 60% of all micro enterprises. The need to support themselves and the family and supplement their income are amongst the reasons why many women engage in entrepreneurship. Impressively, 99% of women -owned enterprises are micro. Even though women are starting businesses at a greater rate than men, their enterprises are feebler (WEBMOS, 2015). 

The second reason for targeting women SME owners is welfare improvement. SME agencies with socially oriented goals including poverty alleviation can use the numbers above to justify women’s inclusion. If SMEs have a role in poverty alleviation and women play a large role in the sector as well as in providing for the household then, including them in programmes to promote micro enterprise development is justified. 
The third reason for intervening to support women in the SME sector is to contribute to women’s social and economic empowerment. Entrepreneurship promotion agencies support this rationale in the belief that self – employment and entrepreneurship increase women’s self esteem and confidence leading to greater control over their lives in social and economic spheres. This can benefit both women’s and their families. 
Women owned businesses entail all women entrepreneurial activities on individual or in groups where women own, control and take overall responsibilities of their entrepreneurial activities. This means that a woman is or women are taking both responsibility of day to day running and strategic direction of the businesses. A woman is the owner and is responsible for actual performance operations of the businesses or is providing direction, supervision and making decisions on the activities of the firms/businesses. Women owned businesses or enterprises are those businesses owned and controlled by women, and that the key decisions such as quality and quantity of employment, the distribution and use of profit are taken by women.
In this study the operational definition of women business is women owned business are businesses owned either sole or part, where women make all key decision on the operations, on employment and taking the overall responsibility of the businesses.
The SME sector is important due to its central role in employment promotion and economic growth. It is also a sector in which many women earn their livelihood with women’s entrepreneurship increasing rapidly in many industrialized nations. Many women support themselves and their families through the income they receive from their entrepreneurial activities making supporting women entrepreneurship important for family well – being. Other reasons supporting women entrepreneurship involve efficiency and empowerment arguments. Women entrepreneurship makes an important contribution to the economy and development. Therefore, women should be supported in their enterprise endeavours because of the benefit that will accrue to the economy at large. Others perceive the individual benefits women gain through starting a business as the key reason to support women entrepreneurship. Women can gain confidence, decision making experience and a greater sense of control over their lives through starting and managing businesses. 
Several researchers have addressed the subject of entrepreneurship in Tanzania. Rutashobya (1995)’s study was on Women in Business in Tanzania. Rutashobya and Nchimbi (1999), studed on the African female entrepreneurs. In this study they have addressed knowledge, gaps and priority for future research. A study done by Olomi (2001) was on Entrepreneurial motivation in a developing country context. On the other hand, Nchimbi (2002) addressed gender and entrepreneurship in Tanzania. The ILO study (2002) addressed women entrepreneurs in Tanzania. Though the studies were on women entrepreneurs, they were not specially addressing factors that affect growth on women entrepreneurial activities. 
This study was diverted from the above already done studies and addressed factors affecting growth on women entrepreneurial activities. There are different issue and gaps mentioned and recommended for further study. Some of the studies carried out in Tanzania by different researchers led to the need for this study. 

Those gaps are the results of the comments that there is low performance in women owned businesses and a need of identifying barriers that women entrepreneurs are facing. Masabo (2015), O'Riordan, Swai, & Rugumyamheto, (2015), Bruni, et al.,  (2004)., Mattis, M. C. (2004), Rutashobya (1995), and reported that the performance of which in one way or another is linked with growth. This study also attempted to fill gap as indicated by Rutashobya (1991, 1995) when arguing that despite all the initiatives by the government, donors, NGO’s both local and international, women owned businesses are still found in low growth areas and there is a need to identify the barriers women are facing in business. These indicated clearly the existence of the gap that needed attention. This study intended to fill that gap. It is obvious that low growth and low performance needs an attention. To my knowledge there is no specific and systematic research done in Tanzania which has been done to get the reasons for the low growth and low performance on women entrepreneurial activities. 

This study looked particularly on factors affecting growth on women entrepreneurial activities specifically, in tailoring, food vending and women hair salon and retail shops. A study on Support for Growth Oriented Women Entrepreneurs in Tanzania conducted by Stevenson & St-Onge (2005) recommended that there is a need to address issues that will enable, enhance opportunity for increasing capacity and competence of women entrepreneurs to contribute on economy and economic growth of the nation through growth of their own enterprises. The above are those suggest that there must be essential and practical factors that constrain growth in women entrepreneurial activities. It is relevant that these factors be investigated and identified. Research in this direction should reveal the additional parameters that can help to understood and enable to contribute more effectively to the socio – economic development of the nation. 

The present study has four objectives. Firstly  to examine whether education level of a business owner affects businesses growth. The second aim is to assess whether access to credit affects businesses growth. The third aim is to examine whether owners family status affects business growth. Lastly, to assess whether market availability affects business growth.
Literature Review and Conceptual model development

Entrepreneurship has evolved from different directions since Cantillon’s days beyond the traditional economist’s understanding. Around 1800 another French economist Say noted that the entrepreneur “shift economic resources out of an area of lower and into an area of higher yield and productivity” (p 42). This suggests that not everyone who attempts a resource combination (or start a business) qualifies as an entrepreneur. Entrepreneurs are those combined resources in (new) ways that lead to greater yield and productivity compared with other existing ways.

Building on Say’s (1803)  thinking, Schumpeter (1934) made a distinction between the “Entrepreneur” and other business founders/owner-managers by suggesting that the former are individuals who combine resources in a new ways through introducing new products, new methods of production, marketing or delivery, opening up of new markets, finding new sources of supply, or reorganizing an industry. The rest of owner-managers are referred to as “proprietors”, small “business owners-managers”, “lifestyle small firm operators” or “traditional self-employed” (Dana, 1997).

Schumpeter (1934) saw entrepreneurship as an innovative process of change, whereby new products, or new combinations or procedures, are created through “creative destruction”. This process interferes with established procedures and reallocates resources in different and more productive ways. Schumpeter identified four motives for entrepreneurial behavior. Those were the dream and will to find a private kingdom through commercial or industrial estate, the will to conquer, the impulse to fight, to prove oneself superior to others, to succeed not for the fruits of success but for success itself and the joy of creating of getting things done or simply of exercising one’s energy and ingenuity.

Taking the above into account, entrepreneurship can generally be defined as “ways of thinking, reasoning, and acting that result in the creation, enhancement, realization, and renewal of value for an individual, group, organization, society”. At the heart of this process is the “creation and/or recognition of opportunities followed by the will and initiative to seize these opportunities” (Gibb & Hannon, 2006).
Growth on the other hand is process of growing, fully development or maturity. Is a development from a lower simple to higher or complex form; evolution or an increase in size, number, value extension or expansion (Dictionary-www.answer.com). Business growth and transformation are important entrepreneurial activities as they involve new combination that may lead to creation of new industry (Neshamba, 2000). There is no agreed theory of growth (Schumpeter, 1934). There are a number of agreed paradigms of growth some of them are that growth is necessary for economic well being second innovation is necessary for growth third certain environment are more conductive for growth and entrepreneurial activity that others.

However, these have been challenged by Kumar (1984). He argues that supportive natural evolution of a firm is important. He identified five stages. These are five stages of growth as take-off, survival resources maturity and success. Other authors view growth as a function of managerial within the business and is therefore accelerated by self education and the use of external and internal experts (Kirby and Mullen, 1991; King et al., 2002)
Businesses grow for number of reasons. These include winning increased share, to take advantage of a gap in the market and to gain competitive advantage over rivals. There are two main types of growth in business. The first one is internal or organic growth and the second one is external growth which involves merger and acquisition. Internal growth can be financed by contributing more capital or by plugging back profit into business. Businesses grow in a number of ways for example by increasing sales and profit, employing more staff, operating from more outlets, producing on large scale and the like.

Different researchers have measured growth in different ways among them being sales, number of customers, turnover, profit, number of new product introduced, number of people employed (Davies & Brucato, 1987). So far, there is no one said to be the most appropriate measure.

There are general consensus existing in terms of how complex it is to determine the factors affect small business performance and growth. It is also commented that the relationship between the factors and small business performance and growth is not liner (Wiklund & Shepherd, (2005), Lee & Tsang, (2001). Gibbs and Davies (1989, 1990, and 1991, Storey, 1994,) were unable to suggest an explanatory frame work that is free from many criticisms they direct at the theories of SME growth reviewed by them.

On the other hand, Westhead & Storey, (1996)’s study emphasizes number of variables which are linked to small business growth. Tornikoski & Newbert, (2007) discussed the usefulness of employment growth as an indicator for business growth and business dynamics which is the easiest variable to ask for in empirical surveys.

Growth in this study is concerned with the growth of women entrepreneurial activities. Growth was been looked in relation with expansion in businesses in quantitative form both horizontally and vertically. Horizontally expansion occurs when numbers of establishment of firms that fall under the same managerially control increase (Olomi, 2001). Measurable items that were looked at are change in number of employee, number of businesses owned and change in capital.

Women’s entry into business in Tanzania is a recent phenomenon. This is mainly a result of the economic crises and restructuring programmes which have led to a drastic decline in real wages as well as formal employment opportunities (Tripp, 1994, Kombe, 1994, Rutashobya, 1995). Probably, as a result of the recent nature of women’s involvement in business, much of the research that has been carried out before was aimed at providing a general description of women in the sector, along with a cross – section of the barriers that they face. Indeed, one of the limitations of the existing literature on entrepreneurship in Africa and in Tanzania in particular is its treatment of women entrepreneurs as a homogeneous group (Rutashobya and Nchimbi, 1999). In reality, women entrepreneurs differ in many ways in terms of age, religion, ethnicity, wealth, education, literacy, marital status, social status, experience and socio-economic position. They also differ in terms of their motivation to start and develop businesses. These differences according to Mayoux, (1995) are responsible for a considerable variation in the nature, scope and magnitude of women’s entrepreneurial activities. For example poor and uneducated women, for example, will be found in the informal sector, operating small eating places (Mama lishe). Richer women have more capital and hence run relatively large enterprises, employing more labour and using appropriate technology. An important issue concerning women’s business growth is the choice of measurements and indicators used for business growth. In addition, constraints to business growth often affect women’s businesses differently from the way they affect men’s. 

Business growth can be measured by a number of direct and indirect indicators. There are a number of direct business growth indicators such as increase in net income, number of employees, quantity of inputs purchased, and products and services sold. There are gender specific and relevant direct business growth indicators such as control over income. Indirect business growth indicators relate to the alleviation of constraints that limit growth in entrepreneurial activities of women. Indicators such as increased access to formal sector services or access to information are also impacting the growth of women entrepreneurial activities. 

The challenges of women owned businesses are different in developed countries versus developing countries. In developed countries, the initial challenge is to increase women’s share of business ownership by encouraging more women to start businesses, removing impediments and improving their access to economic resources (e.g credit, business advice, entrepreneur training). The secondary challenge is to address their growth barriers, to increase the percentage of women-owned enterprises that grow rapidly. In developing countries, a higher percentage of women are often found in the micro-enterprise sector, particularly among informal enterprises. Therefore, the challenge in the short-term is less about trying to increase the number of women entrepreneur and more about how to legitimize and strengthen the base of their activities so that their enterprises may grow. Sadat, (2013). Commented that “in the most developed countries businesses are off and running, while those in less developed countries are taking small step and these those who are yet to realize that they too can enter the race.

It is argues that businesses women are operating in more difficult conditions than business men (Gould and Parzen, 1990). The constraints that impede all entrepreneurs such as poor infrastructure, high production costs, and non-conducive business environment tend to impact more on their businesses. In addition, women’s entrepreneurial development is impeded by specific constraints such as limited access to key resources (including land and credit), the legal and regulatory framework and the socio-cultural environment. Furthermore, the combined impact of globalization, changing pattern of trade and evolving technologies call for skills that women entrepreneurs on the continent do not for a large part possesses as many more women than men lack the requisite level of education and training, including businesses and technical skills and entrepreneurship training.

Education and training
Education and training bring direct and indirect economic benefits to individuals and societies by increasing income, productivity and occupational mobility (Goodale, 1995). Training is an essential component for producing able women entrepreneur who not only survive but thrive and contribute to the local and ultimate economy. Skill based training, technical training, technology training and delivery of management skill are necessary to strengthen entrepreneurs. According to different surveys on women worldwide it is agreed that women businesses cannot grow without the right tool, training being one of them. It is well know that there is no better investment than education and training. To participate actively in markets, it is vital to have both education and training. In any kind of businesses knowledge is a necessary tool. It does not matter who is doing it. For example operating the businesses, man or women, young or old must be equipped with the basics businesses requirements and other specific businesses oriented training. These include among other things like businesses planning, cash flow management, principal of product management quality and marketing. These are the right tools to ensure women growth. Education on women entrepreneur has been advocated by many speakers and organization. Following below are results of studies and some comments made on training and education.
The need for training of women was raised in earlier researches Watkins and Watkins (1983) and Hisrich and Brush (1986) raised the awareness on the need for training, workshop and other mechanisms to educate women. Women entrepreneurs need training to enable them expand their businesses. They need training on how to manage their finance including how well to keep and maintain the books of accounts. This will enable them to strengthen their activities and experiences hence growth in their business. Women entrepreneurs training should not only focus on the business skills but should also help them to manage dual workload (Brush & Brush, 2006).
Hisrich and Brush (1984) in their research covered the characteristics of individual women, their motives for start up, social support system, barriers and challenges and the characteristics, growth and performance of their business. They concluded that women should work to gain more education in financial areas. However they assert that they should learn more about financial need in their businesses, including how to work with money and what banks need to be able to provide loans, loan processing and how to talk to bankers. This is a very important aspect as businesses need capital to be able to expand. In order  to get money for expansion and growth there is a need to approach banks and other financial institutions. Women entrepreneurs must be able to negotiate to get the loans on favorable terms.
Women businesses cannot grow without the right tools, skill based training technical training, technology training and delivery of management skills which are necessary to management experience (Chaganti and Parasuraman, 2006). This indicates how important management training is to women owners of businesses. Education and skill are major vehicles for women entrepreneurs’ success which is believed to lead to growth and expansion. In a chapter in Hagen, Richin and Sexton’s book Women owned businesses (1989), Hisrich offers five prescriptions for success by advising women entrepreneurs to, establish credible relevant track record by obtaining management and technical knowledge as an employees; to compensate for specific education and experience gaps through continuing education; to assess family needs prior launching the businesses; to establish strong support system of family and friends and; to approach entrepreneurship with both determination and professionalism. It is relevant that the identified items were seen to be necessary  for ensuring growth and expansion on the women owned businesses. 
Although it is more than twenty years ago, these items are still valid. Women need to have knowledge in all of them. The success and performance of businesses was found to have relation with business skill of the operator/owner (Lerner et al., (1997). Another issue of importance is planning of the businesses. This is very important at the start of the businesses or in continuation. It is difficult to know where one goes and how one is going to get there if one does not plan, and how one will know that he or she has been successful. Women were to benefit from training in planning. In the Old Testament it is said that without vision, people will perish (Proverbs 29:18). Therefore, without plan the dream will never be realized. This will provide direction and how to reach whatever one wants.
Technology, Education and training issues are tightly woven and can prevent women entrepreneurs from reaching their profitability potential. There is a great need on focusing on these issues to assist and ensure growth in women own businesses. In 1995-the World bank President, James Wolfensohn, when addressing the Bank’s Board of Governors (WB)  said “ We have learned that investing in people, particularly through education programs, is the principal engine of social and economic progress. We have seen the power of the contribution of women, as the main agents for agents for change in their families and communities.” This insists how important training is to women especially women entrepreneurs. The then USA secretary of state Madeline Albring supported Wolfensohn, by saying that “focusing on women is not simply the right thing to do; it is the smart thing to do”. The focus should be on technology, education and training.
Ongoing training is very important as technology innovation is changing daily. There is a danger of being left with knowledge that is not only obsolete but puts businesses at risk. Getting knowledge in consistence with changes in which are taking place in technology will assist women and reduce businesses risk. Changing in environment has either direct and/or indirect consequences for the firms/ businesses. To be successfully in dealing with position requires an ongoing training. It is reported that women in developing countries lack education to spur entrepreneurship. Ignorance of new technologies and lack of access to technical training prevent technology from being benefits to women Woldie & Adersua, 2004). It is also said that the key to enhance women opportunity is to provide them with access to know how technologies and credit work. In order to allow women to advance to more rewarding positions, there is a need for training them to raise their technology capabilities and enhance their entrepreneurship and businesses skills (Oosterbeeket al., 2010).). In Tanzania, the executive Director of YOSEF (a non government organization) Mr Altermius Millinga while presenting certificates to women who attended a   business’s promotion course, commented that “many small and medium entrepreneurs fail to make their business grow because they lack businesses skills”, (Gaudencia Mgumi, the Guardian July 2005). Given the above  a first hypothesis that was tested in this study was:
  H1: Level of education positively affects growth of businesses. 
Financing
Financing is a challenge facing any entrepreneur. Without sufficient capital firms are unlikely to establish themselves in market place or reach full growth potential. Access to capital is a very important issue for many women businesses owner. Capital is a vehicle for growth but its accessibility to women is very thin. Whether women entrepreneurs apply to credit facility from a bank, finance agency, friend or relative they are likely to come up with assumption that “women can’t handle money” (Aldrich at al., 1989). Women lack formal education in financial matters and as a result they do not only face gender based barriers to accessing financing but also discrimination in refusal of credit. Due to these difficulties women owner might tend to avoid banks as source of capital (Oser et al., 2009). This is supported by Buttner and Rosen (1992). In their study they concluded that women are more likely to attribute the denial of credit providers. The refusals of credit are also seen in the basis of their businesses sector on the women owned businesses. 
Most of women owned business are in services and retailing sectors. Brush (1998) identified lack of growth and expansion, capital as a factor inhabiting growth on women owned businesses. For any businesses to experience growth and expansion it needs to be financed. These explain why for growth capital is very important. Carter (2000) identified inability to raise capital in both startup and when need for expansion and growth as a cause of problems to women entrepreneur. It is argued that external financer demand guarantees that may be beyond the scope of women personal assets and credit track record. It is well known that women all over the world lack collateral and credit track record. As a result women businesses owners tend to raise less external capital (Catley and Hamilton, 1998).

The difficult on women in penetrating the informal financial networks and the suffering from sexual stereotyping on the relationship between female entrepreneurs and bankers and discrimination has also being mentioned. In less developed countries (LDC) many women start businesses using their own savings. They tend to prefer internal sources of financing rather than external financing.
A study by Hokkanen & Autio, (1998) found that women entrepreneurs do not prefer external finance and if they apply for the loans it was for small amounts. This is because women tend to start small firms as a result they request small loans from banks. Those small loans are not attractive to banks as they are linked to high administrative costs and low profits. Therefore, banks practice rigidity to oppose micro credit concept. This is supported also by Coleman and Carsky (1999)’s study on which they come up with a conclusion that female entrepreneurs preferred informal source of finance. This might be due to the risk adverse attitude of women and avoiding hassle of financial institution. This is also supported by Buechler (1995). He reports that women in small businesses feel uncomfortable to deal with formal financial institutions. As different individuals and institutions continue to look on the issues of financing, Janaki, (2014) in his report on Task force on women entrepreneurs commented that” Women firms seem to be caught in vicious circle: They cannot obtain institution financing to expand their businesses because they are small, yet the lack of financing prevent them from growth”.

In particular in developing countries it is reported that women in developing countries have little access to funds and less opportunities to borrow money (Stacher, 1996; UNIDO, 1995a). It is also reported that though women’s loan payment rates are higher than men. In this sense, difficult for women to obtain credit due to discriminatory attitudes of both financial institutions and informal lending group (UNIDO, 1995b). Problem that women face to develop and professionalize their activities is access to credit. Financing is one of the most important obstacle facing women businesses owners. The difficult in acquiring credit limits not only for the growth/expand of women business but also start up of women businesses. This also limits their ability to compete in equal condition in the market. Due to these difficulties of accessing credit women opt to the informal financing sources whose costs is higher than that of the formal sector. Hence, the following hypothesis was tested in this study;  

H2: Access to credit is positive impacts growth of women owned businesses.
Family issue, double burden double shift

Traditionally, women are expected to take care of their facilities. This is one task of a woman. It is said that women are both producer and reproducer. Goscilo (1996) continues to comment that due to being both a producer and a reproducer, women bear double load of full time work and all other domestics’ responsibilities. This situation of combining two jobs, one at the business and another at home are difficult for women especially those who are in developing countries. This condition is more contributed by the economic condition of least development countries which lack infrastructure. These causes most tasks to become difficult and more time consuming. Women are both producer and reproducer (Goscilo, 1996). The author comments that due to those tasks women bear double load of full time work and all other domestic responsibility. The majority of the countries still follow Patriarchal traditions gender role expectations and sexists attitudes which make it more difficult for women to relieve themselves of family responsibility. Starchier, (1996:8) states that in both developing and developed nations women family obligation bars them from becoming successful entrepreneurs as responsibility for children, home elders, dependant family give fewer women opportunity to devote all times and energies to their businesses. Sigh, (2001) states that in South America there is “male machismo” belief that women primary responsibilities are childcare and domestic duties. This is a major barrier to women and their performance. However, it is also mentioned that women may want to expand their businesses but they do not give expansion higher priority. Families impose restriction on how much they devote to their businesses (Shultz & Kitchen, 2000). Accordingly, the third hypothesis that was tested in this study was:

 H3: Family status affects the growth of women owned businesses
Networking and markets

Networking is very important device. It has several functions. Some of the functions include to spread knowledge, information, support and contacts. Jonannisson (1993) argues that personal network of the entrepreneurs is the most important resource of their businesses. The purpose of the network is to develop individual taking part in the network. Network might grow in society and become platforms where participants will change. For example, conditions of women entrepreneurs. Different researchers revealed that it is very difficult for women entrepreneurs to penetrate on the existing network as most of them belong to men. Das, (2000). comment that the “old boys” network can be difficult for women to penetrate. Thus, women have not been able to penetrate in existing network or informal networks of information Brush & Hisrich 1991). Other researchers concluded that women are frequently facing difficulties due to lack of businesses information, advice and access to networks and support system (Allen and Truman, 1993). The importance of network has been seen as a necessary tool not only for growth but also for businesses creation. The absence of which limits a woman’s to obtain information and resources (Izraeli, 1994). 
According to the conceptual framework of this research study, growth model gave a very useful reference and for this case it was adopted. The growth model state that most business in the formal and informal sectors need peoples who are educated and trained, should be financed, the products /services should be marketed and women entrepreneurs should be relieved from family matters in order for their businesses to grow. The relationship between empirical study and the  growth model is that if the challenges facing women entrepreneurs are minimized, then it will be easy to meet entrepreneurial activities growth possible and hence, finally make it a successful economic sector.
Marketing is social and managerial process by which individual and groups obtain what they want and need through creating, exchanging products and value with others. It is part of businesses where money is made, where people become aware of availability of products or services they want, where sells, delivery and payment actions takes place. It is also where customers satisfy their needs and sellers make profit by offering product/services. Thus:
H4: Networking and Market availability affects growth of women owned business.
Figure 1: Hypothesized Structural model





3.0 Research methodology and design

This study sought to investigate factors affecting growth on women  entrepreneurial activities in the retailing, catering, food vending and hair salons in Dar es Salaam region, in Tanzania. In order to achieve the purpose of this research, we adopted  cross-sectional survey design in the form of quantitative methodology. The use of cross-sectional survey helped the researchers to collect data from the research participants at one point in time. Also, the use of the quantitative research approach assisted the researchers to use questionnaire to collect numeric data for analysis in order to facilitate generalization.
3.1 Population and sampling

The population of interest for this study is defined as all women entrepreneur in Dar es Salaam region, Tanzania. The choice for Dar es Salaam region is based on the fact that this region has large number of women entrepreneurs than other regions in Tanzania. By using simple random sampling and snowballing sampling procedures to obtain as many respondents as possible, we were able to get a total of 254 respondents. 
3.2 Data collection and Instrumentation

Data for this study was collected by using structured questionnaire which measured in five points Likert scale with 1-strong disagree to 5-strong agree. The questionnaire had two sections. The first part of the instrument dealt with participants' demographic profile. The second part dealt with information on the entrepreneurial activities and business growth. 
3.4 Findings and discussions

Data were analysed the aid of SPSS version 20 and Multiple Regression was use to test the hypotheses. The results are shown in the subsequent chapter.

Table 3.4.1: Descriptive analysis
	Age 
	Frequency (N)
	Percent (%)

	> 25

25 - 30

31 - 40

41 - 50 

< 50


	8

30

85
74
57
	3
12

34

29

22

	Type of business (n= 254)
	
	

	                     Selling clothes

                     Whole selling

                     Retailing

                     Hair saloon

                     Food vending

                     Handcraft

                     Mobile money

                     Microfinance institution

                     Tailoring

                     Selling charcoal

                     Selling fish

                     Selling vegetables
	15

8

34

78

7

12

4

10

26

18

20

22
	6

3.2

13

31

3

5

1

3.8

10

7

8

9

	Education (n = 254)
	
	

	                      Primary education
	46
	18

	Secondary education
	132
	52

	 Diploma/First degree
	71
	28

	Postgraduate/Master
	5
	2

	
	
	

	Training they need most (n = 254)
	
	

	                    Skills of business
	113
	45

	                    Planning, sales and product
	24
	9

	                    Cash flow
	26
	10

	               Enter new market(s) techniques
	91
	36

	
	
	

	Employment Status (n = 254)
	
	

	                    No employees
	40
	16

	                   1 – 5 employees
	190
	75

	                   5 – 10 employees
	24
	9

	
	
	

	Number of business Owned (n = 254)
	
	

	                   Only one business
	150
	59

	                    2 – 5 businesses
	95
	38

	                   More than 5 businesses
	5
	2


Results from this study show that the large group of women business owners are in the age of 31-40 years (34%), followed by 41-50 years who were 74 (29%), > 50 were 57 (22%), 25-30 were 30 (12) and <25 were 8 (3%) consecutively. The sector mostly presented was the service sector and twelve types of businesses were under consideration. They included selling clothes, whole selling, retailing, hair salon, food vending, Handcraft, Mobile money, microfinance institution, tailoring, selling charcoal, selling fish, selling vegetables. Table 1 shows the way these twelve types of businesses are presented. The largest groups 78 (31%) were women hair salon. The next was 34 (13) retailing, tailoring 26 (10%), selling vegetables 22 (9), selling fish 20 (8), selling charcoal 18 (7), selling clothes 15 (6), handcraft 12 (5),  microfinance 10 (3.8), whole selling 8 (3.2), food vending 7 (3)  and mobile money 4 (1), the last was food vendors 7 (14%). 
The study reveal that most of the respondents interviewed were of secondary education level. These comprised 132 (52%) (Table 2). It was followed by those with diploma and first degree both having 71 (28%) while primary educations were 46 (18%). Postgraduate/masters degree comprised only 5 (2%) of the respondents interviewed. 

Respondents were asked on the training they think they mostly need that will allow the growth of their businesses. Large proportion of the respondents interviewed 113 (45%) cited lack of skills on businesses they are doing. It was followed by training on how to enter and conquer new market techniques parallel with planning and sales courses. Each comprised 91 (36%) of the respondents. Cash flow was another training need raised by about 26 (10%) of the respondents. Not only that but also lack of training on Planning, sales and product 24 (9%) was another problem identified and strongly agreed as one of the most hindering progress of the respondent’s businesses. 

While 40 (16%) of the respondents started the businesses without employees, 190 (76%) employed between 1 to 5 employees However, the number of employees has been increasing over time. Currently, 75% have employed between 1 to 5 employees while 24 (9%) have employed between 5 to 10 employees. Only 16% of the respondents have remained without employing (meaning that they are doing businesses themselves). 

3.4.2 Hypotheses Testing

The study objectives were presented in chapter two. Findings and discusions are presented in the context of Multiple Regression Analysis.

Table 3.4a Model fitness 

	Model
	R
	R square
	Adjusted R square 
	Std error of estimate
	Change statistics
	Durbin- Watson

	
	
	
	
	
	R square change
	F change
	Sig. F change
	

	1
	.718
	.645
	.520
	41.085
	.414
	98.332
	.000
	1.999


Predictors: Education, Access to finance, Networking and Family status

Dependent variable: Women Entrepreneurship Growth

Table 3.4a above shows the value of R2, which is the measure of how much of variability in the dependent variable is accounted for by independent variables. Therefore, this study shows that 64.5% of Women Businesses Growth is contributed by Education Access to finance, Networking and Family status. This value yields the F- ratio of 98.332 which is significant at (p< .001). The Durbin- Watson statistic tells us about whether assumption of independent errors is tenable. The closer to 2 that the value is, the better, and for these data the value is 1.999, which is so closer to 2 that the assumption has been met (Durbin and Watson, 1951).

3.4Multiple Regression 

	Model
	Unstandardised coefficients
	Standardised coefficients
	t
	Sig.

	
	B
	Std. error
	Beta
	
	

	(Constant)
	-26.113
	7.657
	
	-1.633
	.127

	Education
	2.088
	.307
	.516
	12.333
	.000

	Access to finance
	3.221
	.242
	.516
	12.436
	.000

	Networking


	1.017
	.065
	.417
	11.261
	.002

	Family Status
	2.479
	.512
	.220
	8.386
	.004


The table 3.4b above shows individual contribution of each independent variable to dependent variable. Education and Access to finance, found to be the most important entrepreneurial activities which enhance Women businesses Growth with a t values of 12.436 and p= 0.000 and 12.333 and p=0.000 respectively. Networking and Family status t=11.261 and p= .002; t= 8.386 and p=0.004 respectively and the second group which contribute to women businesses growth. All four variables found to be significant at P<0.05.
3.5 Discussions and implication
The purpose of this study was to investigate factors affecting entrepreneurial activities on the women business growth. As predicted, this study findings revealed that education, access to finance, networking (marketing) and family issues have positive impact on growth of women businesses. Therefore, four factors affecting growth of women enterprises were hypothesised. Consequently, hypothesised model fits the data reasonably well. The results from the first hypothesis found that education has a significant effect on the growth of women entrepreneurs. This is due to the fact that, women entrepreneur have low academic education and they have not acquired business skills and training. Study is in line with Watkins and Watkins (1983) and Hisrich and Brush (1986) who raised the awareness on the need for training, workshop and other mechanisms to educate women. 
 With regard to the impact of access to finance on women businesses growth, a positive, statistically significant impact has been determined with a t value of 12.436 and p = 0.000, which is less than the threshold of p<0.05. This confirms that there is increase number of women who have no access to finance. This may be due to banks requires of collateral to secure credits which are under control of men hence, difficult to use such collaterals. Furthermore, women may face gender discrimination on the part of resource lenders; or women believe that they will be discriminated against, therefore, may decide not to pursue the formal lending process. This study support (Tigges and Green 1994; Geoffee and Scase 1983, Hisrich and Brush 1983, Olm et al., 1988). This is in line with This is supported by Buttner and Rosen (1992) who concluded that women are more likely to attribute the denial of credit providers. 
Family issues have found to have significant impact on women businesses. Perhaps this is because women entrepreneurs have family to care and the fact that they do not have assistance from their family members. Additionally,  Women have to take care of their children, husband, relatives and society around them, while difficult decisions are waiting for them in their work places. With that, double burden double shift have affected their businesses. Additionally, entrepreneur husbands do not allow their wives to stay away from their homes for long period of a day. This study is in line with Shultz, (2000) who suggested that families impose restriction on how much women devote to their businesses. Furthermore the study is in line with Dignar, (1995) in that women entrepreneurs training should not only focus on the business skills but should also help them to manage dual workload.

Moreover, this study indicates that, networking and Markets have great impact on the growth of women businesses. This is due to that, network is an important tool for the business survival because the important information about the businesses and access to markets are accessed through networking where people shares information. Women fails to network due to that, their husband do not allow them as they fear of their wives networking could cause social relationship with other men. This study is in agreement with Allen and Truman, (1993) who concluded that women are frequently facing difficulties due to lack of businesses information, advice and access to networks and support system. Furthermore, Belcourt et al., (1991) commented that the “old boys” network can be difficult for women to penetrate. Thus, women have not been able to penetrate in existing network or informal networks of information (Brush, 1990).
3.6 Limitation and future research
Like most study do, this study has its limitation. First, this study was cross-sectional, therefore no causal inference can be made regarding the relationships in this study. However, the study based on one region and therefore generalization of the study may not be justified across other regions. The study also focused on single organisation, and therefore may not be generalised to other organisation like manufacturing.
Overall the study highlights on the factors that hinders growth of women businesses. It offers insight into the factors such as education, access to finance, family issues and networking and marketing as factors that hinders growth of women businesses. This study propose that, women should be trained on the skills that enhance their business growth as well as skills that help them to manage dual workload.
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